Leverage Microsoft 365 Copilot and Copilot Studio for Marketing

Summary: Duration - 1 day x 8 hours (Theory + Hands-on Labs), Level - 200 (MS Scale), Delivery method - Virtual Instructor-led class or In-class

This course provides comprehensive, hands-on training on leveraging Microsoft 365 Copilot and Copilot Studio to transform and accelerate marketing processes.
Microsoft 365 Copilot is an Al-powered productivity tool integrated within Microsoft 365 apps such as Word, Excel, PowerPoint, Outlook, and Teams. It leverages
multiple large language models to assist users in drafting, summarizing, and generating content, providing real-time intelligence to enhance task completion. By
accessing data through Microsoft Graph, Copilot references emails, chats, and documents to offer relevant suggestions and insights, streamlining workflows and
boosting productivity.

Copilot Studio is a low-code platform that enables users to extend Microsoft 365 Copilot with custom scenarios and enterprise data. With a graphical interface and
access to over 1,500 prebuilt data connectors, users can create powerful Al companions and automation workflows without requiring extensive technical expertise.
The curriculum combines focused theory sessions with practical lab exercises where participants apply their knowledge using real-world marketing scenarios built
around the Contoso Enterprise case study.

AUDIENCE:

The primary audience of this class are marketing professionals, content creators, digital marketing specialists, and marketing managers who want to integrate Al tools
into their daily workflows. This includes professionals working with Microsoft 365 who seek to improve content creation, campaign management, market research,
and product feedback processes through Al-powered automation.

The secondary audience includes brand managers, marketing operations specialists, product marketing managers, and anyone interested in understanding how
Microsoft Copilot and Copilot Studio can augment modern marketing operations.

Prerequisites:

e Basic knowledge of Microsoft 365 applications (Word, Excel, PowerPoint, Outlook, Teams, SharePoint)
e Familiarity with digital marketing concepts and content creation processes

e Basic understanding of Al prompts and prompt engineering principles

e Introductory awareness of Microsoft Copilot Studio (helpful but not required)
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AFTER THE TRAINING ATTENDEES WILL BE ABLE TO:

e Create SEO-optimized marketing content using Microsoft 365 Copilot across Word, PowerPoint, and social media platforms
e Build a comprehensive Marketing Bill of Materials (BOM) using Copilot and Copilot Studio for campaign execution

e Streamline market research and strategy formulation with Al-driven insights and data analysis

e Collect, analyze, and share product feedback efficiently using Copilot across Outlook, Excel, Forms, and Teams

e Set up and configure a SharePoint-based marketing hub to support collaborative marketing operations

e Design and deploy custom Copilot Studio agents to automate repetitive marketing tasks

e Build reusable Al-powered workflows for end-to-end marketing process optimization

TOPICS:

Module 0: SharePoint Marketing Hub Setup (09:30 — 10:30)

This foundational module prepares the learning environment required for all subsequent modules. Participants will create and configure a SharePoint site tailored
for marketing team operations, establishing the central collaborative hub that underpins all lab exercises. SharePoint serves as the backbone for collaborative
marketing operations within Microsoft 365 — when integrated with Copilot, it becomes an intelligent data source that Al tools can query and leverage to generate
insights, manage product data, and automate marketing workflows.

Lessons: Lab:
v SharePoint as a Marketing Data Hub V' Create the ContosoMarketingSite in SharePoint
v Team site templates for marketing operations V' Create a ProductDetails List from Excel import

v/ Document Libraries for marketing collateral

v SharePoint Lists for structured product data

v Integration points with Copilot and Copilot Studio

Completing these prerequisites ensures readiness to proceed with the subsequent labs. If participants have questions, the instructor will answer in the Q&A session.
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After completing this module, you will be able to:

v Set up a SharePoint team site configured for marketing operations using the Employee Onboarding template
v Import and organize product data from Excel into structured SharePoint lists

v Understand how SharePoint data feeds into Al-powered Copilot recommendations

v

Prepare all data repositories needed for the hands-on labs

Module 1: Al-Powered Content Creation for Marketing (10:45 - 12:00)

Content is the engine of modern marketing, yet creating high-quality, optimized content at scale remains one of the biggest challenges for marketing teams. This
module explores how Microsoft 365 Copilot transforms the content creation workflow by acting as an intelligent assistant that can research keywords, generate
engaging copy, proofread for readability, suggest visual enhancements, craft attention-grabbing headlines, and repurpose content across multiple channels.
Participants will learn effective prompting techniques for marketing scenarios and understand how to leverage Al to maintain brand voice consistency while
dramatically increasing content output.

The theory portion covers SEO fundamentals and how Al can identify high-impact keywords, the principles of Al-assisted copywriting that maintains authenticity,
content optimization strategies for different platforms, and the role of visual content in digital marketing. Participants will learn how to craft prompts that produce
marketing-ready content while understanding the critical importance of human review and brand alignment in Al-generated outputs.

Lessons: Lab:

V' Introduction to Al-powered content marketing v/ SEO Optimization with Copilot

v SEO fundamentals and Al keyword research v Generate Blog Content using Al

V' Al-assisted copywriting and brand voice V' Proofread and Optimize Readability

v Content optimization across platforms v/ Add Images and Visual Enhancements

v Visual content strategy with Al tools V' Craft Attention-Grabbing Headlines

v/ Multi-channel content repurposing techniques V' Create Social Media Content from Blog Post

g L MASTER ACADEMY
RAISE AN EXPERT




After completing this module, you will be able to:

v/ Use Microsoft 365 Copilot to identify high-impact SEO keywords for marketing content
Generate engaging, brand-consistent blog posts and articles using Al-assisted content creation
Proofread and optimize content for readability and audience engagement

Enhance content with Al-suggested visual elements and compelling headlines

AN NN

Repurpose long-form content for social media platforms efficiently with Copilot

Module 2: Creating a Marketing Bill of Materials with Al (12:15 - 13:30)

A Marketing Bill of Materials (BOM) is a comprehensive inventory of all assets, messaging, and deliverables needed to execute a marketing campaign. Building a
BOM traditionally requires extensive cross-functional coordination, multiple brainstorming sessions, and significant manual effort. This module demonstrates how
Microsoft 365 Copilot and Copilot Studio can streamline this process by enabling collaborative asset brainstorming, consistent messaging development, product
team alignment, and automated material creation.

The theory portion covers the strategic role of BOMs in campaign management, how to structure campaign assets for maximum impact, messaging framework
design principles, and the power of custom Copilot Studio agents for marketing automation. Participants will learn how to build a helpdesk agent tailored for
marketing operations, use Al to generate taglines and messaging frameworks, and create campaign assets that align with organizational goals — all while ensuring
data enrichment and quality standards.

Lessons:

Lab:

v Marketing BOM strategy and structure

V' Create a Helpdesk Agent using Copilot Studio

v Campaign asset planning and categorization

V' Brainstorm Campaign Assets with Al

v Introduction to Copilot Studio for Marketing

V' Create Taglines using Copilot

v Building custom Al agents for marketing tasks

v Build a Messaging Framework

v Messaging framework design principles

v Meet with the Product Group (collaboration)
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V' Cross-functional alignment with Product teams V' Build Campaign Assets and Deliverables

After completing this module, you will be able to:

v Create and configure custom Copilot Studio agents for marketing department automation
Use Al to brainstorm and categorize campaign assets systematically
Generate compelling taglines and messaging frameworks using Copilot

Align marketing messaging with product team goals through Al-assisted collaboration

NG

Build comprehensive campaign deliverables including pitch decks and visual assets

Module 3: Streamline Market Research & Strategy with Al (09:30 — 11:00)

Market research is the foundation of effective marketing strategy, yet traditional research processes are often slow, resource-intensive, and prone to information
overload. This module explores how Microsoft 365 Copilot can accelerate every stage of the research process — from defining objectives and discovering market
trends, through strategy formulation, to presenting and communicating findings. Participants will work through a complete market research lifecycle for Contoso
Al, learning how to leverage Al-driven tools to conduct thorough analysis, define compelling strategies, and produce professional deliverables.

The theory portion covers research brief design principles, Al-powered trend analysis and competitive intelligence, strategic framework development (SWOT,
Porter’s Five Forces, and positioning matrices), and effective data storytelling for executive presentations. Participants will understand how Copilot can synthesize
large volumes of market data into actionable insights while maintaining analytical rigor and strategic clarity.

Lessons: Lab:

v Research brief design and objective setting V' Define the Research Objective with Copilot

v Al-powered trend analysis and competitive intelligence V' Discover Market Trends using Al Analysis

v Strategic frameworks: SWOT, Porter’s Five Forces Vv Formulate Strategy with Al-driven Frameworks
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v Positioning and differentiation strategy V' Present Findings in Professional Deliverables

v Data storytelling for executive presentations v/ Communicate Results to Stakeholders

v Stakeholder communication best practices

After completing this module, you will be able to:

v Define clear research objectives and draft effective research briefs using Copilot
Leverage Al to discover and analyze market trends and competitive intelligence
Formulate data-driven marketing strategies using Al-assisted strategic frameworks

Create professional presentations that communicate research findings effectively
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Distribute results and recommendations to stakeholders through optimized channels

Module 4: Collect and Share Product Feedback with Al (11:15 - 13:30)

Understanding customer feedback is critical for product development and marketing alignment. This module demonstrates how Microsoft Copilot can be utilized
across multiple Microsoft 365 applications to manage the entire feedback lifecycle — from gathering customer insights to analyzing data and sharing actionable
recommendations. Participants will learn how to use Copilot in Outlook for professional follow-ups, in Forms for survey creation, in Excel for data analysis, in
PowerPoint for presenting findings, and in Teams for stakeholder communication.

The theory portion covers feedback collection methodologies, survey design principles, quantitative and qualitative data analysis techniques, and the art of
translating customer insights into actionable product and marketing recommendations. Participants will understand how Al streamlines each stage of the feedback
loop, reducing manual effort while improving the quality and speed of insight delivery.

Lessons: Lab:
v Feedback lifecycle management Vv Summarize Customer Feedback with Copilot
v Survey design and data collection strategies V' Draft Professional Follow-Up Emails in Outlook
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v Al-powered data analysis technigues V' Create Follow-Up Surveys using Copilot in Forms
v Translating feedback into actionable insights V' Analyze Responses and Metrics in Excel

v Cross-application Copilot integration v Share Results with the Team

v Stakeholder engagement and gratitude practices v/ Thank Stakeholders with Copilot

After completing this module, you will be able to:

v
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Summarize and categorize customer feedback efficiently using Microsoft 365 Copilot
Draft professional follow-up communications using Copilot in Outlook

Design effective follow-up surveys using Copilot in Microsoft Forms

Analyze survey responses and website metrics using Copilot in Excel

Share actionable results and acknowledge stakeholder contributions through Teams
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